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Analysis of Online Survey among the UK |
& Ireland on the New Travel Standard of
the Philippines

We conducted an online survey through our Social Media channels to get a sense of how the UK and
Ireland see travel in the COVID-19 situation and the way forward. This report outlines our observations.

A survey period - July 23 to August 14

A Survey method — Online survey

A Number of respondents — 259 (239 UK Residents and 25 Republic of Ireland Residents)
A Traffic source — Facebook, Instagram, eDM
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What is your age?

@ 1% years old and below
@ 1321 years old
& 22-30 years old
& 31-40 years old
@ 41-50 years old

— @ 51-60 years old
& 60 years old and above

® 15 years old and helow
& 13-21 years old
@ 22-30 years old
@ 31-40 vears old
@ 41-50 years old
@ 51-60 vears old
@ 60 years old and above

United Kingdom Republic of Ireland

UK: The maijority of the respondents that answered the survey were aged 60 years old and above (29.1%). The survey was also answered by
the age groups of 31-40 (17.9%), 41-50 (20.5%) and 51-60 (25.2%) respectively. In summary, the age group between 30s to 60+ occupies
92.7% of the respondents and it could reflect the older generation who are more concerned with the New Travel Standards.

Republic of Ireland: The maijority of the respondents that answered the survey were aged 41-50 (44%). The survey was also answered by the
age groups of 31-40 (12%), 51-60 (20%) and 60+ (16%) respectively. In summary, the age group between 30s to 60+ occupies 92% of the
respondents and it could reflect the older generation who are more concerned with the New Travel Standards.



Do you feel like you have lower propensity to spend for
travel during this pandemic due to possible loss of
income and other earning opportunities?

80

&0 66 (28.2%)

48 (20 5%)

1 2 3 4

51 (21.8%)

40

37 (15.8%)

32 (12.7%)
20

United Kingdom

10.0

7.5

5.0

4 (16%)
25

0.0

Republic of Ireland

UK: With 1 being ‘strongly agree’ to 5 being ‘strongly disagree’, the majority of respondents answered that they feel they do not have a lower
propensity to spend (28.2%). With just under half (48.7%) of total responses taking share of there being no affect to lower propensity of
spend towards travel. This is positive that consumers are still willing to spend despite possible loss of income and other earning

opportunities.

Republic of Ireland: The majority of respondents were sitting on the fence towards propensity to spend for travel (36%). When we look at the
total share of respondents, there were more who felt they had a lower propensity to spend (44%) compared to those who did not (20%).



Main airport used when travelling overseas

@ London

@ Manchester
@ Edinburgh
@ Birmingham
@ Glasgow
@ Eristol

@ MNewcastle
@ Belfast

United Kingdom

Republic of Ireland

@ Dublin

@ Cork

@ Shannon
@ Knock

@ Waterford
@ Kerry

UK: The results show that a large number of residents are residing in London (81.6%), the capital and largest metropolis of the UK. Followed

by Manchester (8.5%) and Birmingham (3.4%)

Republic of Ireland: The results show that all residents are residing in Dublin (100%), the capital and largest metropolis of the Republic of

Ireland.



What is your occupation?

United Kingdom

@ Employee

@ Government

' Businessman

® Seli-employed/Freelancer
@ Retired

@ Unemployed

@ Student

@ Other

@ Employee

@ Government

) Businessman

@ Sel-employed/Freelancer
@ Eetired

® Unemploved

@ Student

@ Cther

Republic of Ireland

UK: The survey was answered mostly by office workers (employees, 44%), resulting in the majority of the results reflecting the opinions of
office workers and employed people. The data can also be interpreted that employed people or people with stable sources of income are

more interested in travel or are more likely to search for information related to travel.

Republic of Ireland: The survey was answered mostly by office workers (employees, 64%), resulting in the majority of the results reflecting
the opinions of office workers and employed people. The data can also be interpreted that employed people or people with stable sources

of income are more interested in travel or are more likely to search for information related to travel.



What is your highest level of education?

@ High school level

@ High school graduate

@ College graduate

@ Master's degree or above

@ High schoaol level

@ High school graduate

@ College graduate

@ Wasters degree or above

United Kingdom Republic of Ireland

UK: The survey was answered mostly by those with a college graduation (51.7%), followed by a master's degree or above (27.4%)

Republic of Ireland: The survey was answered mostly by those with a college graduation (72%), followed by those with high school level entry
(16%)
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How often do you travel to the Philippines?

@ COnce every few years

@ Once a year

® 2-4 times a year

@ More than 4 times a year

@ Cnce every few years

@ Cnce a vear

® 2-4 times a year

@ More than 4 times a year

United Kingdom Republic of Ireland

UK: Almost 5 out of 10 people (49.5%) have answered they travel to the Philippines once a several years. In other words, the rest (50.5%) enjoy
traveling (or visiting) to the Philippines at least once a year.

Republic of Ireland: Almost 4 out of 10 people (36%) have answered they travel to the Philippines once a several years. In other words, the
rest (64%) enjoy traveling (or visiting) to the Philippines at least once a year.



What is the main purpose of your visit to the
Philippines?

@ Eusiness

@ TravelVacation

) Business and leisure activities
@ Friends and relatives visit

@ School/Education

@ School/Education _
® Medical w @ Medical

@ Business

@ TravelVacation

 Business and leisure activities
@ Friends and relatives visit

United Kingdom Republic of Ireland

UK: There is a definite 50/50 split between visiting the Philippines for travel and vacation (49.8%) and visiting friends and relatives (46.5%),
with other purposes of visiting for business and leisure activities (3.7%).

Republic of Ireland: Overwhelming majorities have answered they visit the Philippines for friend and relatives visit (88%). Other purposes of
visiting were travel and vacation (8%), and business and leisure (4%).



Who do you travel with?

® Solo

@ Family

@ Friends, Coworkers
@ Partner, Spouse

® Solo

@ Family

© Friends, Coworkers
@ Partner, Spouse

United Kingdom Republic of Ireland

UK: Majority of the respondents answered that they travel alone to the Philippines (35.9%), closely followed by travelling with their partner
(35%). As Philippines is also a famous family travel destination it is now surprise a large number of respondents travel with their family
(20.7%).

Republic of Ireland: As the Philippines is famous as a family travel destination, a large number of respondents answered they travel with
family (36%), equally followed by travelling solo (36%). Secondly, travel with partner/spouse (20%).



How long do you buy tickets before travelling?

B \Vithin 1year M 1-3 months prior M 1 month before M On the day N A yearbefore M Within 1 year W 1-3 months prior WM 1 month before M On the day
15

B A year before

100

10

50

Airline Ticket Ship / Bus Accommodation Aftraction Adrline Ticket Ship / Bus Accommodation Attraction

United Kingdom Republic of Ireland

UK: The results obtained show that Brits normally buy tickets for accommmodations, and other leisure facilities and tour attractions 1to 3 months before the actual travel.
Whereas with an airline ticket, they tend to purchase this within the year. This means that for us to maximize the effect, we should prepare and start the promotions of
accommodation and other facilities at least 1to 3 months before the vacation seasons (or peak seasons) start, keeping in mind that they’ve already purchased airline
tickets. Therefore, we should continue to keep aspirational content live to retain front of mind for all consumers year-round.

Repubilic of Ireland: The results obtained show that Brits normally buy tickets for accommodations and tour attractions 1to 3 months before the actual travel. Whereas with
an airline ticket, they tend to purchase this within the year. This means that for us to maximize the effect, we should prepare and start the promotions of accommodation
and other facilities at least 1 to 3 months before the vacation seasons (or peak seasons) start, keeping in mind that they've already purchased airline tickets. Therefore, we
should continue to keep aspirational content live to retain front of mind for all consumers year-round.



How many people do you travel with?

@® None @ Mone

@ 1 person @ 1person

@ 2to 6 people © 2to 6 people

@ Gto 10 people @ 6to 10 peopls

@® 10 or more @ 10 or more
United Kingdom Republic of Ireland

UK: Most people answered they travel with one other person (40.6%). If we include people who said they travel with 2-6 (26.9%), almost 7 out of 10 people
(67.5%) answered that they travel as a group composed of 2 to 7 people. Also notable to mention that one third of the respondents travelled alone
(30.6%).

Republic of Ireland: Most people answered they travel with 2-6 people(44%). If we include people who said they travel with 1 person (24%), almost 7 out
of 10 people (68%) answered that they travel as a group composed of 2 to 7 people. Also notable to mention that one third of the respondents travelled
alone (32%).



What is the length of your stay in the Philippines?

@ 1-2 days transit stay only
® 3-5 days

@ 6-7 days

@ More than § days

@ More than 5 days

@ Day trip only

@ -2 days transit stay only
@ 3-5days

@ 6-7 days

@ More than & days

United Kingdom Republic of Ireland

UK: In the results, about 93.3% of the respondents stayed in the Philippines for more than 8 days.

Republic of Ireland: In the results, 100% of the respondents stayed in the Philippines for more than 8 days.



How much do you spend on your travel per day
excluding airfare?

@ Less than £300/day
@ £300 to £500
@ £500 to £700

O €500 te €700
@ More than £800 /ﬂ @ More than €800

@ Less than €300/day
@ £300 to €500

United Kingdom Republic of Ireland

UK: A large majority (61.8%) answered they spend less than £300 per day to travel in the Philippines. This amount includes meals, accommodations,
transportations, tour expenses, etc. Interestingly, 10% of the respondents said they spend more than £800 per day. This group could be categorized as
luxury and high-end tourists.

Republic of Ireland: A large majority (72%) answered they spend less than €300 per day to travel in the Philippines. This amount includes meals,
accommodations, transportations, tour expenses, etc. Interestingly, 8% of the respondents said they spend more than €800 per day. This group could
be categorized as luxury and high-end tourists.



Which travel do you prefer?

@ Packages from travel agencies
@ Free travel (Own itinerary)

@ Packages from travel agencies
@ Free travel (Own itinerary)

United Kingdom Republic of Ireland

UK: The overwhelming majority of the respondents chose Free travel (87.1%) over packages from travel agencies (12.9%). However, in recent years, we
see trends of individual tourists making their own travel arrangements. Travel industry experts also forecast that in the next three to five years, outbound
market will be mainly FITs in their 20s, 30s, and 40s confident of making their own travel arrangements. As such, we should not neglect to capture FIT
market when we promote the country.

Republic of Ireland: The overwhelming majority of the respondents chose Free travel (96%) over packages from travel agencies (4%).



Where do you usually make travel reservations?

@ Travel agency @ Travel agency
@ Direct buying at tourist places @ Direct buying at tourist places

@ Hotelairine website © Hotelfairline website

@ Online reservation sites @ Online reservation sites
[ ] Trav.el Expr_:s @ Travel Expos
® Social Media @ Social Media

. Other . Other

United Kingdom Republic of Ireland

UK: 41% of the respondents have answered they use OTAs or meta search engines when they make travel reservations. Only 18.4% have answered they
visit or call travel agencies directly. This means that the travel trend is shifting from package travel to FIT. Additionally, a vast majority (30.4%) will book
direct through an airline or hotel further shifting to FIT travel.

Republic of Ireland: The maijority of respondent's book through a travel agency (48%) and if we connect the previous question it can appear as if they
are booking FIT travel and bespoke itineraries. This was closely followed by OTA’s (24%) and booking direct through a hotel/airline (20%).



How important is each item below when booking a trip?

100 Not important @M A bitimportant B Somewhat important [l Most likely important Il Very important I Notimportant M A bitimportant B Somewhat important [l Most likely important Il Very important
20
75
50
10
25
0 0
Price Amenities Terms of use Reviews Safety/Security Price Amenities Terms of use Reviews Safety/Security
. . .
United Kingdom Republic of Ireland

UK: The majority answered that safety/security is very important when booking a trip. Many respondents also picked price as one of their key factors
when they book, followed by positive reviews, amenities, terms of use, etc.

Republic of Ireland: The majority answered that safety/security is very important when booking a trip. Many respondents also picked price and positive
reviews as one of their key factors when they book, followed by amenities, terms of use, etc.






How concerned are you about the items below when
thinking about the current COVID-19 situation?

I Notworried Il A litle worried W Normal Ml Worried Il Very worried
20

Vaccine Possible infection  Virus infection of family or friends  Plans for the future Impact on the UK economy

I Alittle worried [ Normal [l Worried [l Very worried RepUbl ic of |re|0 nd

I Not worried

Vaccine Possible infection Virus infection of family or friends ~ Plans for the future Impact on the UK economy

United Kingdom

UK: The respondents answered ‘worried’ (or ‘very worried) to most items. The biggest concerns about the COVID-19 situation they answered are ‘Impact
on the UK economy’ and ‘Plans for the future’, and ‘Virus infection of family and friends’. This means that people mostly worried about the future and
their financials as well as possible infection.

Republic of Ireland: The respondents answered ‘worried’ (or ‘very worried) to most items. The biggest concerns about the COVID-19 situation they
answered are ‘Virus infection of family and friends’ and ‘Possible infection’. This means that people are pretty much worried about infection and the fact
that COVID-19 is highly contagious but has no cure yet. Therefore, unless a cure can be found or mass infection do not occur anymore, the situation
maybe remains unchanged.



How much do you expect the severity of the COVID-19
situation in the UK to change next month?

@ Extreme @ Extreme
@ High @ High

@ Medium ® Medium
@ Low @® Low
‘ @ Minimal @ Minimal

~—

United Kingdom Republic of Ireland

UK: The results show that ‘high to extreme severity’ (26.9% + 4.3% = 31.2%)’ holds a higher share over ‘low to minimal severity’ (12.8% + 4.3% = 17.1%). This
shows that Brits are anticipating a second wave or to go back down into extreme lockdown.

Republic of Ireland: The results show that ‘high to extreme severity’ (32% + 4% = 36%)" holds a higher share over ‘low to minimal severity’ (12%). This
shows that they are anticipating a second wave or to go back down into extreme lockdown.



What situations make you feel like you are back to your

normal life?

Covid-19 infection rate has
decreased
Release self-containment

87 (37.2%)
35 (15%)

Vaccination
Operational facilities open (mall,

100 (42.7%)
64 (27.4%)

81 (34.6%)

Domestic travel resumes 62 (26.5%)
International travel resumes 139 (59.4%)

When treatment is possible

United Kingdom

Covid-19 infection rate has
decreased
Release self-containment;

14 (56%)

Vaccination

Operational facilities open (mall,
etc.)

No new cases

14 (56%)
7 (28%)
11 (44%)

Domestic travel resumes
International travel resumes

10 (40%)

When treatment is possible 12 (48%)

Republic of Ireland

UK: The respondents chose international travel resumes (59.4%), development of vaccination (42.7%) and decrease in the infection rate (37.2%) for
them to feel that they are back to normal life. The results prove that many of our respondents are looking forward to being able to travel again.

Republic of Ireland: The respondents chose development of vaccination (56%) and decrease in the infection rate (56%) for them to feel that they are
back to normal life. Closely followed by when treatment is possible (48%) and no new cases (44%). The results prove how much people are looking
forward to a cure or vaccine for COVID-19, and they maybe continue to avoid international travel until the pandemic situation is resolved or at least gets

improved.



How much of your annual income has been reduced by

COVID-19?

@ Less than 10%
® 10-20%

@ 20-50%

@ 50% or more
@ No change

United Kingdom

Republic of Ireland

@ Less than 10%
@ 10-20%

@ 20-50%

@ 50% or more
@ Mo change

UK: Nearly half (49.1%) of respondent’s household income has remained unchanged with the remaining stating that their household income has

decreased due to Covid-19 outbreak.

Republic of Ireland: Over half (52%) of respondent’s household income has remained unchanged with the remaining stating that their household

income has decreased due to Covid-19 outbreak.






